
THE WPC

SOLUTION SUITE ™

w e l l p a l c r e a t i v e . c o m



the WPC solution suite
my practical approach to your design and strategy needs. 

It's a carefully curated separation of the 4 key solutions I provide.
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Ever had a brilliant idea that felt so close yet so 
far from reality? That's where we step in. WellPal 
Ideation & Prototyping (WIP)™ is not just about 
throwing ideas at the wall to see what sticks. It's 
about crafting those eureka moments into 
something you can touch, see, and feel.

Start-ups & Entrepreneurs

Small to Medium Enterprises (SME)

Creative Agencies & Freelancers

Business Consultants & Brand Managers

Educational Institutions

WellPal Ideation & 
Prototyping (WIP)™

“ where 
ideas meet 
reality ”

In a world that never stops changing, standing still 
isn't a strategy. Welcome to the WellPal Brand 
Evolution Suite™, where we explore the potential of 
your brand's evolution together. 
This suite is designed for brands at a crossroads, 
contemplating a fresh direction. It's not about 
change for its own sake, but about thoughtful 
evolution.

Outdated Brand Identity

Stagnant Businesses

Experiencing a lack of differentiation

Ineffective marketing focused companies

Those looking to pivot (Market Shifts)

WellPal Brand 
Evolution Suite™

“ transform

and thrive ”

Navigating the intricate world of brand building 
requires a lucid and concentrated approach. 

My approach, rooted in design-driven innovation 
and the WPC Brand Blueprint, coupled with a 
profound understanding of the entrepreneurial 
path, assists my clients in maneuvering certain 
complexities. 

Emerging Start-ups & Entrepreneurs

Established businesses

Growth oriented companies

Innovative leaders

Looking to bring clarity in the clutter

WellPal Brand 
Navigator™

“ brand 

into 
instrument ”

For brands seeking to stand out visually, my 
approach goes deeper than mere aesthetics. We 
focus on crafting visuals that capture the very 
essence of your brand, making every interaction 
purposeful. This isn't about producing just 'pretty 
pictures'; it's about creating a visual language that 
truly resonates with your audience and brand.

Cohesive visual brand identity design

Packaging Design

UI Design & Development (Web + App)

GFX Design

Concept Design

WellPal Signature 
Visuals & Design

“ values 
into 
visuals ”
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t h e s e  a r e  n o t  m ag i c  wa n d s .

t h e y ’ r e  m y  ca r e f u l ly  c u r at e d  d i s t i n c t i o n  o f  

t h e  4  k e y  s o l u t i o n s  I  p r ov i d e .  


w e  a i m  t o  e q u i p  yo u  t o  ta k e  o n  a  p r ac t i ca l  

a p p r oac h  t o  t h e  d e s i g n  a n d  s t r at e gy  n e e d s  

r e q u i r e d  f o r  b u i l d i n g  a  b r a n d .  

“build 
instruments


not

ornaments" 

WIP NAVIGATOR EVOLUTION VISUALS
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THE WPC philosophy

At WellPal Creative, we dwell at the unique confluence of branding and business strategy, understanding 

the pivotal role each plays in today's dynamic business environment. 



My philosophy centers on the belief that while advertising fuels customer acquisition, the heart of 

sustained growth lies in fostering customer retention and advocacy through a compelling brand 

narrative that consistently delivers unmatched value.



Guided by being a true generalist, I turned my interest in different aspects of brand, technology, pop 

culture, and business into my personal business strategy. 


By design I focus on diversification, working across categories, verticals, industries, and trades.



With this WellPal Creative aims to transcend traditional branding boundaries at all times. This 

multifaceted approach ensures the brands we craft are not only visually stunning but are strategic 

assets, fully aligned with your business objectives and market demands.



I shift my attention not just to branding, but to leadership and culture in order to identify a connection 

between the decision-makers of a company, the team, and the brand experience that company created for 

its customers.



I find there is a lot of added value in this approach as it helps my clients better recognize a potential 

pivot and/or differentiate within their category by understanding other categories.



ask yourself the 
following ...
reflect on you and your teams answer and honestly assess if you are all aligned
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sai@wellpalcreative.com

s e n d  m e  a n  e m a i l  a n d  l e t s  c h at


